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With winter upon us and the new year only a 
couple of months away, it’s hard not to think 
about change. At Engineered Wood, we provide 
the latest tips and news in the industry. And as 
building continues toward a greener future, 
you’ll be ready for the shifting trends.

Our cover story takes a look at one of these 
trends. In “The Changing Face of Custom Homes” 
on page 08, you can learn about consumers’ 
concerns as they opt for higher efficiency 
technologies over large floor plans. “Not All 
Radiant Barriers Are Created Equal” on page 06 
offers some tips for choosing the best radiant 
barrier product when looking for ways to increase 
the efficiency of new homes.

This issue also shows a variety of non-traditional 
uses of engineered wood. On page 15, “Lessons 
Learned from Overseas” looks into some unique 
applications of engineered wood around the 
world, offering new ideas for one of the industry’s 
most sustainable products.

If you like what you see in this magazine or  
if you have any ideas about what you’d like  
to see in the future, let us know by contacting  
our editor at editor@engineeredwoodonline.com.  
As always, don’t forget to visit us at  
www.engineeredwoodonline.com for  
additional content and videos.

In This Issue
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Check out these websites.* New  
products can shape new directions  
in the building industry.

Bosch® Power Box™ 360
According to Bosch, their new radio is designed 
to withstand the toughest job site. The Power 
Box™ 360 has a built-in digital media bay and 
plays MP3 players, portable CD players, SD 
memory cards, and USB storage devices. It 
even charges cell phones. The Power Box is 
housed in an aluminum and rubber roll cage 
and runs on a lithium-ion battery.  
www.boschtools.com

Fiberglass Windows by Serious Materials
SeriousWindows 1125 series exceeds 
ENERGY STAR® requirements by 300 percent 
with an R-11 insulation rating, helping 
homeowners lower energy bills, according 
to its manufacturer. The fiberglass frame 
offers durability and resists fading, chipping, 
cracking, expansion and contraction. Five 
exterior colors are available. 
www.seriouswindows.com 

Schlage LiNK™ System
Schlage has introduced the Schlage LiNK™ 
home-management system, which it claims 
allows homeowners to self-monitor and 
control access to their homes. The basic 
system includes a wireless keypad lock  
that is built around Z-Wave® technology, 
enabling homeowners to lock and unlock 
doors and control other enabled devices  
from any computer and most Web-enabled 
mobile phones.  
www.schlage.com

* This information and the websites identified 
above are provided solely as a convenience to 
the reader. They are not intended to state or imply 
that LP Building Products sponsors, endorses or 
is affiliated or associated with the companies or 
products listed. 
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F eeling a draft or getting the 
shock of one too many high util-

ity bills makes a homeowner start 
to think about energy efficiency. 
This may lead to steps to winterize 
a home – adding some insulation, 
replacing the windows, and other 
small but important steps.

However, the star of numerous pro-
grams on HGTV and the DIY network, 
Jeff Wilson—known as Jeff Wilson, 
Regular Guy—took it a step further. 

His southeast Ohio home, a 70-year-
old Cape Cod house, had issues.

“We had 1,000 feet of conditioned 
space, and I use the word ‘condi-
tioned’ loosely,” Wilson said. The 
house, which he shares with his 
wife and two daughters, was in bad 
shape. Wilson said it was drafty and 
cold, and that his gas bills routinely 
hit $200 during the winter.

“We faced a serious decision,” Wil-
son said. “Should we build a new 
house or fix up this one?”

They chose to stick with their house 
and undergo a deep energy retrofit, 
which is a natural choice given Wil-
son’s family history: His blood runs 
green. His father built a passive so-
lar energy home in the early 1980s, 
and his grandfather—an architect—
helped design it. Even as a child, 
Wilson kept files of energy-efficient 
home designs.

EXTREME GREEN

BY  CL AY MORG AN

HGTV star gives his  
70-year-old home a  
total energy makeover.
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Wilson’s goals were pretty simple. He want-
ed a home that was easier to heat, more com-
fortable and healthier to live in. His first step 
was to seal up the building envelope. 

He relied heavily on engineered wood tech-
nology in a variety of applications for his 
retrofit. Wilson used LP® TopNotch® 350 
Sub-Flooring, LP® SolidStart® I-Joists, LP® 
TechShield® Radiant Barrier Sheathing in 
the attic, and LP OSB Sheathing.

These products were also used in a small ad-
dition. He tore down an old, rotting garage and 
built a 350-square-foot addition in its place.

“Engineered wood is a big part of the lower 
environmental impact,” he said. “Its manu-
facturers make use of sustainable, smaller 
diameter, fast-regenerating trees.” He added 
that the engineered wood products required 
only normal woodworking tools and were 
simple to use.

Additional parts of the retrofit included uti-
lizing two-and-a-half-inch spray foam in 
the walls and attic as well as replacing old 
double-paned windows with triple-paned, 
krypton gas-filled windows and the old 
doors with fiberglass insulated doors.

After the envelope was complete, Wilson  
focused on other mechanical aspects. 

He installed an energy recovery ventilator, 
which is used to replace stale air in the home 
with fresh outdoor air. He has installed a 
four-kilowatt solar array, which he believes 
will produce 100 percent of the electricity 
he uses, and he has replaced his old furnace 
with a more efficient, newer gas furnace. 
He also has made all kinds of little replace-
ments to increase the energy efficiency of 
the house. 

“We focused on where energy is used,” Wil-
son said. This included replacing the HVAC 
system, installing a tankless water heater, 
switching to a front-load washing machine, 
and using only LED or contact fluorescent 
lighting throughout the house. 

Even the stove got a makeover.  “We recently 
had to replace the stove,” he said. “We went 
with a gas convection oven that uses 25 per-
cent less energy to bake.”

The deep energy retrofit is not quite finished 
yet, but Wilson estimates they are about 95 
percent complete.

“We’re getting there,” he said. “We should 
have it complete by Christmas.” ■

You can find out more about his deep energy 
retrofit at www.thegreenedhouseeffect.com 
and at www.hgtvpro.com/retrofit. His website 
is www.jeffwilsonregularguy.com.

A helping hand

Jeff Wilson, while giving 
his 70-year-old Cape 
Cod-style home a deep 
energy retrofit, chose to 
side his house with  
LP® SmartSide® siding.

The siding comes  
in 16-foot lengths, 
compared to the average 
12-foot lengths.  While 
this had advantages  
such as far fewer seams 
to caulk, Wilson needed 
to find a way to install 
the long boards, which 
can be unwieldy for one 
person to handle.

Wilson installed the 
product by himself, 
without hiring someone 
to help him. How? By 
using a product called 
the Gecko Gauge, 
which is designed to 
hold siding in place, 
facilitating one-person 
installation.

“They hold the board 
in place at the right 
reveal,” Wilson said. 
“Even way up on the 
ladder, I could handle 
16-foot lengths by 
myself. I would use the 
gauges while I nailed 
the boards in place.”

More information  
on Gecko Gauges  
is available at  
pactool.us/geckogauge.



06  FALL 2010

BY  CL AY MORG AN

NOT ALL  
RADIANT BARRIERS  
ARE CREATED EQUAL

The attic accounts for a 
tremendous amount of 
lost energy. Homeowners 
who venture into the 
space are often hit with 
a wall of heat, sometimes 
reaching 165 degrees. 
When this heat makes 
its way into the home, 
energy efficiency drops 
and cooling costs rise.
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The U.S. Department of Energy 
recognizes radiant barriers as a 
way to reduce summer heat gain 
and lower cooling energy usage. 
An independent study in 2010 by 
ConSol reinforced this, finding 
that radiant barrier sheathing is 
a top energy-efficient technol-
ogy when building a new home.

The study indicated that radiant 
barrier sheathing is one of the top 
three energy-efficient technolo-
gies in new home construction in 
terms of performance, cost and 
return on investment.

Correctly installed, radiant bar-
rier sheathing can block up to 
97 percent of the radiant heat 
in the roof panel from enter-
ing the attic. This can lower the 
temperature in the attic by as 
much as 30 degrees and reduce 
cooling costs by up to 17 per-
cent. A cooler attic will benefit 
your attic-installed air handling 
system and in some cases re-
duce the tonnage required in an 
HVAC system.

To be considered a radiant bar-
rier, a product must adhere to 
industry standards set by the 
American Society of Testing 
and Materials International. A 
radiant barrier may not trans-
fer more than 10 percent of the  
radiant heat energy applied to it.

But even with these strict 
standards, not all radiant bar-
riers are the same. One critical 
factor to keep in mind is how 
the radiant barrier handles 
moisture during and after the 
construction phase.

Radiant barrier sheathing typi-
cally consists of a structural OSB 
panel with a layer of aluminum 
adhered to the surface. Some 
manufacturers perforate the foil 
layer to protect against moisture 
issues. Yet  this  may not neces-
sarily allow the panel to breathe, 
because the perforations do not 
extend into the panel. An added 
challenge is that the adhesive 
used to apply the radiant bar-
rier to the substrate can fill in 
the perforations, decreasing the 
ability of moisture in the panel 
to escape.

One product on the market,  
LP® TechShield® Radiant Barri-
er Sheathing, addresses the is-
sue of moisture through the use 
of innovative technology. LP’s 
patented VaporVents™ technol-
ogy features incisions that  pen-
etrate past the foil and glue and 
into the wood fiber, allowing the 
panels to breathe and moisture 
to escape.

In tests, VaporVents technology  
allowed the LP TechShield  
panel to dry almost as efficiently  
as OSB sheathing without a  
radiant barrier.

“VaporVents technology allows 
LP TechShield panels to dry 
within two percent of standard 
OSB sheathing while other prod-
ucts that use pre-perforated foil 
showed a significant amount of 
moisture still in the panel after 
80 days of drying,” said David 
Drew, OSB Technical Sales Man-
ager for LP Building Products. ■

Choosing a  
radiant barrier brand

As with any building material, 

when purchasing a radiant 

barrier you should consider a 

variety of factors, including:

• The reputation of the product  
and/or brand

• The number of years the product 
has been on the market

• The acceptance level of the 
product by the building industry

• The reputation of the 

manufacturer

• The performance of the product

• The cost of installation

• Product warranty coverage
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THE CHANGING FACE OF  CUSTOM HOMES
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Supersize it! It’s 
an attitude that is 
everywhere. From fast 
food meals to SUVs, 
people often want it 
bigger. But when it comes 
to custom homes, the 
trend is moving in a 
different direction. People 
building homes are no 
longer looking for bigger; 
they want smaller homes 
with specialized features.

“Across the board, houses have gone down 
about 300 feet,” said Chuck Shinn, PhD,  
president of the Shinn Group, a Littleton, Colo., 
company that serves the construction industry.

According to Shinn, there is greater empha-
sis on what he calls the living triangle of a 
house, with the kitchen serving as a hub for 
eating and entertainment. He’s seeing less 
emphasis on the living room and formal din-
ing room, as well.

Custom homebuilder Alan Looney, founder and 
president of Nashville-based Castle Homes, is 
seeing the same trends in his business.

“We’re seeing a lot of downsizing from 7,000 
square feet to 4,500 square feet,” Looney 
said. Rooms are being consolidated into mul-
tiple uses, and there are fewer custom homes 
being built with a separate dining room and 
breakfast room.

The National Association of Home Builders 
released a study in June that verified this 
trend. According to the study, the average 
size of the single-unit family home peaked 
in 2007 at 2,521 square feet. In 2009, that 
number fell to about 2,480 square feet.

THE CHANGING FACE OF  CUSTOM HOMES
BY  CL AY MORG AN
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In the report, the NAHB’s chief economist, 
David Crowe, pointed to several factors lead-
ing to this decrease. These include an in-
crease in the number of first-time homebuy-
ers, a desire to control energy costs, tighter 
credit standards, and less focus on buying a 
home as an investment.

The report also indicated that homes are 
being built with fewer bedrooms and bath-
rooms than before.

Shinn pointed to shifting demographics as 
another reason for downsizing. Baby boom-
ers, who have become empty nesters, are 
moving out of the prime housing age and 
moving into a downsize mentality.

“They are buying custom homes, but down-
sized homes,” Shinn said. “They want high-
value features in their home, but they want 
fewer bedrooms and smaller yards.”

Another up-and-coming demographic im-
portant to homebuilders is the millennials, 
sometimes called Generation Y, who were 
born between 1982 and 2000. As the older of 
these look to buy their first home, they de-
sire smaller homes with features designed to 
meet their active lifestyles. 

“Their attitude is to buy a house to live in for 
their lifestyle, not for showing off,” Shinn 
said. And building and owning a house as an 
investment is weighing less on the minds of 
the younger generation.

Shinn pointed to a friend of his who re-
cently built a two-bedroom house with a 
nine-car garage. He said the house is built 
to accommodate the owner’s hobby of cars, 
but due to the large garage, the resale value 
will be limited. However, it suits the life-
style of the homeowner.

Baby boomers and millennials, separated by 
several decades in age, share another trend. 
“Both groups want to be closer to the city,” 
Shinn said.

“They want to be closer in,” Looney said. 
“They want to be closer to schools, shopping, 
and work. They want to be in a position to 
spend more time at home and less time in 
their cars.”

A report released in August 2010 by the  
U.S. Census Bureau and Department of 

“Millennials grew up  
with the green environment 

and energy efficiency.  
They simply expect 

builders and manufacturers 
to provide it.”

The millennials, 
sometimes called 
Generation Y, were 
born between 1982 
and 2000. These 
young buyers 
are beginning to 
purchase their 
first homes, 
and they want 
something smaller, 
with features 
that fit their 
active lifestyles. 
Millennials want 
to live closer to the 
city so they can 
spend more time at 
home with family 
rather than on the 
road.
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Housing and Urban Development reinforced 
this trend. It stated that the number one rea-
son people chose the neighborhood they live 
in was proximity to work. The number two 
reason was proximity to friends and relatives.

And while at that home, they want to do less 
yard work. This is a trend Looney sees in the 
houses Castle Homes builds.

“We’re seeing a lot of yards with a five-foot 
setback,” Looney said.  “And perhaps 20 to 25 
feet of depth in the backyard.” The yards are 
trending much smaller, and lots of one-fifth 

to one-third of an acre are not uncommon. 
Families with children may go up to half an 
acre or possibly an acre.

Shinn said baby boomers don’t want to cut 
grass. They may want a garden and some 
flower beds, as well as some outdoor space, 
but he said they look for yards that are 
smaller and easier to maintain.

The hot trend that is sweeping the nation, not 
just the custom home industry, is the movement 
toward green, energy-saving technologies.
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“Energy efficiency is very important,” Shinn 
said. “Baby boomers are starting to think about 
this due to them going toward fixed incomes.” 
And he said those younger families buying 
starter homes just expect energy efficiency.

“They’ll force it down builders’ throats,” 
Shinn said. “Millennials grew up with the 
green environment and energy efficiency. 
They simply expect builders and manufac-
turers to provide it.”

For Looney, the move toward green falls 
right into his whole-house approach to 
building a home.

“We’re using more energy-efficient exterior 
and interior materials,” Looney said. “We’re 
using more clad windows, insulation and 
engineered lumber. Some people don’t fully 
understand green, but when we explain it to 
them they want it.” 

When it comes to wood, Looney’s houses are 
built only with engineered wood products, 
one of the most sustainable building materi-
als in the industry, including LSL, LVL, and 
OSB from LP® Building Products. From LP® 
SolidStart® I-Joists and Rim Board to LP® 
TopNotch® Sub-Flooring, LP® SmartSide® 
Trim and LP® TechShield® Radiant Barrier 
Sheathing, Castle Homes relies on the prov-

en durability of engineered wood and the re-
sponsible forestry of LP Building Products.

“We always use engineered lumber and have 
for years,” Looney said. “Three or four years 
ago we decided we wanted to take the lead 
locally on green building and looked at how 
the houses being built at the time qualified. 
We found that engineered lumber helped 
homes qualify for the NAHB’s bronze and 
silver certification.”

For builders like Castle Homes, technology 
is leading to more efficiency in the mechani-
cal systems of a home as well, including dual 
fuel systems to heat homes and higher-effi-
ciency cooling systems. His company is also 
using more LED lighting, tankless water 
heaters, and other money-saving, energy-
efficient technologies.

The trend toward smaller, more energy-effi-
cient homes is likely to continue for some time 
according to the NAHB.  And Shinn said this 
spells opportunity for niche custom builders, 
as baby boomers and millennials—more than 
140 million strong by some counts—want 
smaller homes, but homes built to meet the 
specific needs of their individual lifestyles. ■

Visit www.nahb.org to learn  
more about these trends.

From inside the 
home and out, 
green technologies 
are becoming 
increasingly present 
in the industry. 
Millennials expect 
environmentally 
friendly products and 
energy efficiency in 
their homes. Castle 
Homes relies on the 
proven durability 
and sustainability 
of engineered wood 
from LP Building 
Products. Castles 
Homes is also using 
tankless water 
heaters, LED lighting, 
and other money-
saving technologies.
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Headquartered in Charlotte, N.C., Crosland 
is one of the Southeast’s leading builders and 
diversified real estate companies, with roots 
reaching back to the 1930s. Green building 
is at the heart of their business. Crosland is a 
member of the U.S. National Green Building 
Council and has more than 20 LEED-certi-
fied professionals on staff.

Crosland’s focus on sustainability is evident 
in one of its latest projects: Trinity Commons 
at Erwin, a complex of luxury apartments 
near Duke University and Duke Medical 

Center in Durham, N.C. Trinity Commons 
will house 342 apartments with studio, one- 
and two-bedroom floor plan options. Phase 
one will open in late 2010; project completion 
is slated for August 2011.

The company is aiming to earn LEED Silver 
certification for this development with the 
latest green building products and technolo-
gies. By meeting some of the highest stan-
dards in green building, Crosland hopes to 
gain a competitive edge and provide maxi-
mum comfort as it markets the complex to 
potential renters.

With a commitment to using sustainable 
building practices and technologies, incor-
porating a radiant barrier was an obvious 
choice for Crosland. LP® TechShield® Radi-
ant Barrier Sheathing provided an excellent 
alternative to standard OSB sheathing to up-
grade each building’s entire envelope.

“People are expecting energy savings to-
day, so the ability to market those savings to 
renters is one of the main reasons we use a 
radiant barrier,” said Chad Collins, project 
manager for Crosland. “When you combine 
the barrier’s energy savings with the other 
energy efficient products we’re using in the 
buildings, we expect to see overall energy 
savings of 16% to 17% for these residents.” ■

As the building industry continues to offer ways to cut energy use and costs, 
homeowners and renters alike are looking to increase energy savings. Fully 
aware of the renter’s desire for green apartment options, Crosland Contractors 
aims to create sustainable places that balance environmental accountability 
and social innovation with economic viability.

Crosland Contractors

BUILDER SPOTLIGHT

Crosland traces their 
roots to the 1930s 
when John Crosland, 
Sr., began building 
houses in Charlotte, 
North Carolina. 
Crosland instilled 
his vision and 
determination in the 
company that bears 
his name. Today, 
Crosland’s portfolio 
has a market value in 
excess of $1 billion.
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After the seventh largest recorded earth-
quake in world history hit Chile in February, 
Chileans are in the midst of country-wide 
rebuilding. Locally manufactured OSB is at 
the heart of reconstruction, providing af-
fordable CEA-certified (Construccion Ener-
gitermica Asismica) homes.

On February 26, 2010, much of Chile was 
devastated by an earthquake measuring 8.8 
on the Richter scale, which is 500 times more 
intense than the recent earthquake in Haiti. 
Nearly 1.5 million houses were damaged and 
400,000 were destroyed, leaving many Chil-
eans homeless. Although government shel-
ters were erected, the design for the govern-
ment’s temporary housing was more than 
50 years old. Chile needed a new solution to 
begin rebuilding that would provide imme-
diate housing with long-term functionality.

One design already present in a number of 
homes throughout the country stood out to 
Chile’s Ministry of Housing: LP’s frame con-
struction. When the earthquake hit, most of 
the homes utilizing this design still stood, 
prompting the government to invite LP to 
standardize a solution for the country: the 
BiCentenario, or bicentennial house, com-
memorating Chile’s 200th birthday.

Because homes use locally manufactured 
products including LP® OSB Sheathing, 
LP® TechShield® Radiant Barrier, LP®  
SmartSide® Lap, Panel and Trim, and LP® 
TopNotch® Sub-Flooring, they allow Chile to 
pump money back into its own economy with 
each home built. The construction method is 
energy efficient and able to withstand seis-
mic activity, offering Chileans peace of mind. 
Each home can be erected quickly, providing 
housing in the timely manner needed during 
Chile’s reconstruction. Because the design 
makes the homes easily expandable, the Bi-
Centenario isn’t just a stopgap measure but a 

long-term housing solution. ■

REBUILDING IN THE 
FACE OF DEVASTATION
Frame Construction Method Provides Chile Immediate 
Housing Solution with Long-term Functionality

BY LIZ PARKER

LP’s frame 
construction 
utilized in the 
bicentennial house 
allows easily 
expandable homes 
to be built quickly, 
helping Chile get 
back on its feet  
with a long-term 
housing solution 
that can withstand 
seismic activity.
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In Holland, DPW Te Paske is 
using LP® SolidStart® LSL 
boards to meet the needs 
of the door manufacturing 
industry. By planning and 
cutting the LSL into stiles for 
the door industry, the product 
meets the industry’s tolerance 
standards of 0.1 mm in width 
and thickness. LP SolidStart 
LSL offers up to 1.75E grade 

wood—the highest rating in 
the industry—allowing DPW 
Te Paske to provide its clients 
the strongest LSL available, 
helping to prevent bending 
and warping.

Because LP SolidStart LSL 
allows the company to deliver 
small quantities, DPW Te 
Paske  

is able to help door 
manufacturers maintain lean 
operations. Currently, LP 
SolidStart LSL is primarily 
used in Holland as a stabilizer 
in high doors, fire doors, 
climate doors or anti-burglary 
doors, but DPW Te Paske sees 
more uses on the horizon.

Because of its strength and versatility, engineered wood 
has many applications in addition to its traditional uses 
in the building industry. Companies in the U.K. and 
Holland are finding unique ways to utilize engineered 
wood to meet their needs.

Holland – Meeting the needs of the door industry

LESSONS LEARNED  
FROM OVERSEAS

In the United Kingdom, Wyder 
Engineered Timber Systems 
is using engineered rim board 
to create flooring cassettes, 
which are then dropped into 
homes via a crane. Because 
LP® SolidStart® Rim Board is 
available in sizes that match 
standard floor depths in the 
U.K., the product is a great fit.

The rim board forms the 
perimeter of the floor  
zone, gives the floor  
cassette rigidity, and  
meets regulations for fire  
and sound.  Because it’s 
available in longer lengths 
(12 meters), the rim board 
requires fewer joints and 
produces less waste.

“Viewed against solid  
timber rim boards, 
engineered wood rim boards 
are much more robust, 
consistent and better 
environmentally in their use 
of wood fiber,” said David 
Williams, sales manager for 
Wyder.

U.K. – Using rim board as a floor cassette solution

U.K.

HOLLAND

BY  CL AY MORG AN



16  FALL 2010

W ildland-Urban Interface codes in Cali-
fornia limit the options architects and 

homebuilders have for building materials, but 
Taiga Building Products is finding ways to 
make life easier for homebuilders who want 
to avoid the hassles of gypsum sheathing.

Gypsum and fiber cement are frequently 
employed for their fire-resistant properties, 
but many homebuilders would rather deal 
with a wood product that’s light and easy to 
install.

Fortunately, Taiga Building Products is look-
ing out for homebuilders with a contrac-
tor-friendly option that is rated for flame 
protection. The company is now educating 
architects and other specifiers throughout 
Northern California about the advantages of 
LP® FlameBlock® Fire-Rated OSB Sheathing.

“I think FlameBlock is the right product at 
the right time,” said Pat Zan, manager of 
California operations for Taiga. “It’s innova-
tive, and I think it’s going to be a winner.”

LP FlameBlock Sheathing is an OSB prod-
uct with a Class A Flame Spread Rating. A 
strong coating of non-toxic magnesium ox-
ide cement and fiberglass makes it fire re-
sistant, in compliance with California’s strict 
codes. And yet, installers can cut and nail LP 
FlameBlock Sheathing in the same way they 
handle ordinary OSB.  

“It paints really nicely, too, making it an ex-
cellent choice for open soffit applications,” 
added Zan.

Taiga first started carrying LP FlameBlock 
Sheathing in March 2010. And its popularity 
is spreading like, well, wildfire. Taiga reports 
that orders have grown every month. Now 
that LP FlameBlock soffit is available, the 
company is eager to see additional LP Flame-
Block products introduced to the market.

Primarily associated with Canada, Taiga 
operates distribution centers in Sanger and 
Rocklin that cover 150 dealers in Northern 
California from Reading to Bakersfield, as 
well as Western Nevada. The company’s mis-
sion is to move building products from sup-
plier to retailer more efficiently than anyone 
else in the industry—and at the right price. ■

For more information,  
visit www.taigabuilding.com.

ON FIRE IN  
CALIFORNIA
Spotlight on Taiga Building Products
BY  RICK LE W IS
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    HONORING  
            THE PAST,  
        BUILDING  
             THE FUTURE

Hard Bargain Mount Hope Redevelopment
BY BILL OW ENS
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Some 125 years later, America’s Sun Belt 
migration brought rapid growth to middle 
Tennessee. Franklin boomed, becoming one 
of the most sought-after places to live in the 
United States. 

Meanwhile, Scott Roley, a minister and 
Hard Bargain homeowner, joined with other 
Franklin clergymen to create Empty Hands 
Fellowship, an interfaith men’s group fo-
cused on bringing together people from all 

walks of life. The group’s first community 
service project was helping Roley’s neigh-
bor, a retired teacher named Carrie Wilson, 
repair her distressed home. Later, the group 
helped save the home before it slipped into 
foreclosure. After Miss Wilson became ill 
and moved to Alabama to live with a relative, 
the property served as transitional hous-
ing for single mothers moving out of public 
housing. When the need for additional costly 
repairs arose at Miss Wilson’s former resi-

In 1866, a freed slave named Harvey McLemore purchased 15 acres 
of land in the central Tennessee town of Franklin. The transaction 
proved far from easy, but McLemore persevered—and kept things in 
perspective. He named his newly acquired tract “Hard Bargain” and 
built his home on the property. McClemore subdivided his acreage 
in 1875, and Hard Bargain was on its way to becoming a thriving 
African-American neighborhood.

Formally launched 
in 2009, the Hard 
Bargain Mount 
Hope 
Redevelopment 
Rehab Program 
repairs and restores 
the homes of low-
income and elderly 
residents with the 
help of community 
volunteers. 
All materials 
and supplies 
are donated by 
companies like LP 
Building Products 
or purchased 
with financial 
contributions. 
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dence, the difficult decision was made to tear 
down the property. The lot currently serves 
as the site of Hard Bargain’s community gar-
den. 

The volunteers quickly realized there was 
more to be done. Franklin’s explosive growth 
had created unique challenges in Hard Bar-
gain. Skyrocketing housing costs meant that 
hardworking people whose families had 
lived in the neighborhood for generations 
could no longer afford to buy homes. Many 
other residents were low-income families or 
seniors on fixed incomes who simply did not 
possess the money, skills or physical health 
to keep their homes in good repair.

The volunteers decided to take their efforts 
to the next level, and in 2004 the nonprof-
it Hard Bargain Mount Hope Redevelop-
ment Corporation, Inc. (HBMHR) was born,  
obtaining 501(c)(3) nonprofit status in 2006. 
Hard Bargain Mount Hope Redevelopment’s 
mission is to impact lives and preserve  
history by restoring existing homes, build-
ing quality affordable housing, and revital-
izing generational neighborhoods. Ongoing 
community input and involvement were 
sought from the start and proved vital to 
the formulation of a professionally prepared  
redevelopment plan. 

New Hard Bargain Mount Hope Redevelop-
ment homes are built by paid professionals, 
although workers in the building trades may 
donate their time. Two homes have been 
built and sold to qualifying residents at af-
fordable prices. A third was recently com-
pleted, and the foundation of the fourth has 
been laid. All new construction reflects the 
historic neighborhood’s appearance. In fact, 
the first home Hard Bargain Mount Hope 
Redevelopment built won a preservation 
award for new construction from the Heri-
tage Foundation of Franklin and Williamson 
County in 2007.

Shanita Beech, the single mother who  
purchased HBMHR’s second new home, ex-
plains, “I grew up in Franklin and wanted 
to buy a house here, but could not find one 
in my price range. It is a blessing for me 
and my boys to own a home. I appreciate 

Hard Bargain Mount Hope Redevelopment  
making this possible for us.” 

The HBMHR Rehab Program, formally 
launched in 2009, relies on community vol-
unteers to repair and restore the homes of 
elderly and low-income residents. Materi-
als and supplies are donated or purchased 
with financial contributions. Over 20 homes 
have been repaired with the help of Hard 
Bargain Mount Hope Redevelopment volun-
teers, including several that were damaged 
in the floods that struck middle Tennessee 
last May.

Executive Director Brant Bousquet, the non-
profit’s only full-time employee, is pleased 
with the group’s accomplishments and look-
ing toward the future. “Our work isn’t always 
easy, but it’s always rewarding,” Bousquet 
says.  “I think Harvey McLemore would be 
proud of our efforts.” ■

Visit www.HardBargain.org to learn more about  
Hard Bargain Mount Hope Redevelopment.

Hard Bargain 
Mount Hope 
Redevelopment 
is a grassroots, 
nonprofit 
organization 
seeking to restore 
and redevelop Hard 
Bargain, a historic 
African-American 
neighborhood that 
has fought for more 
than 100 years to 
be preserved. The 
organization is 
working together 
with the residents 
of this historic 
neighborhood to 
restore and rebuild 
it into what their 
vision is for the 
neighborhood and 
its future.
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IBS 2011: Power up This January
With winter upon us, the 2011 International 
Builders’ Show (IBS) is just around the corner. 
From January 12 to 15 in Orlando, Fla., industry 
professionals can attend the largest annual light 
construction show in the country, hosted by the 
National Association of Home Builders (NAHB). 
The show offers over 175 education sessions and 
will feature the latest and most advanced building 
products and services in more than 300 industry 
categories. It’s not too late for early registration. 
Signing up by December 10 will allow NAHB 
members and non-members alike to benefit from 
reduced fees. Visit IBS at www.buildershow.com 
for more information or online registration.

Department of Energy  
Program to Simplify 
Performance Evaluations
The Department of Energy (DOE) launched a 
pilot program on November 9 designed to make 
it easier to gauge a home’s energy efficiency. 
Home Energy Score compares a home against 
others in the region and provides custom 
recommendations on how to reduce energy 
costs. It evaluates 40 points to generate a score 
ranging from one to ten, with ten representing 
excellent energy efficiency. The evaluation takes 
about one hour to complete and is conducted 
by a trained inspector, who looks at a range of 
factors including HVAC systems and insulation 
levels. DOE plans to launch the program in 2011.

EPA Storm Water  
Rules to Be Redefined
The U.S. Environmental Protection Agency 
(EPA) has withdrawn a key portion of its new 
storm water management regulations for 
builders and developers and will provide new 
regulations based on better research. Published 
in December 2009, the Effluent Limitation 
Guidelines (ELG) imposed a limit of 280 turbidity 
units on storm water runoff for construction sites 
disturbing 10 or more acres of land at one time. 
In a lawsuit filed by the NAHB and petitions filed 
by both the NAHB and the federal Small Business 
Administration (SBA) Office of Advocacy, the 
organizations claimed the numeric amount set 
for sediment that can cloud storm water was 
arbitrary and based on flawed analysis. The EPA 
admitted that it had improperly interpreted the 
data and had made several flaws. The EPA is 
currently soliciting public input for a revised rule 
of turbidity limits. Other aspects of the ELG remain 
in effect.

BUILDER 
NEWS & TRENDS
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As a naturally regenerating building product, 

wood is one of the most renewable and 

sustainable construction materials available.*  

To manage timber sustainably, timber harvesting 

requires a responsible forest management plan.† 

Plans are designed to accomplish different goals, 

but the key ingredients of a plan include:

Reforestation
Reforestation begins  

promptly within two 

years of final harvest 

or within five years 

when using planned 

natural regeneration. 

Water Quality
Water quality can 

be protected when 

vegetated buffer 

strips are maintained 

along streams and 

other bodies of 

water and waste 

disposal is eliminated 

or controlled.

Wildlife Habitat
Wildlife habitat 

is protected by 

taking into account 

all aspects of the 

forest, including the 

type, age, and size 

of the timber, and 

sources of water. 

Biodiversity
These plans 

provide protection 

for species listed 

as threatened or 

endangered by 

federal, state, 

or provincial 

governments 

to promote 

regeneration of the 

species and prevent 

further decline.

* According to the Engineered Wood Association (APA) http://www.apawood.org/level_b.cfm?content=srv_env_green
†  The USDA Forest Stewardship Program has produced more than 270,000 mutli-resource management plans for more than  

31 million acres of nonindustrial forest land under its stewardship. http://www.fs.fed.us/spf/coop/programs/loa/fsp.shtml
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